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INVESTED IN <<CITY/AREA>>

It’s a familiar sight to see the names of Raymond James advisors 
and our firm logo around town – on event banners and inside 
programs, on Little League jerseys and on the T-shirts of volunteers 
leading important causes. As a people-first firm, community spirit 
is an important pillar of our culture. And, frankly, being mindful of 
our neighbors is the right thing to do. 

We haven’t lost that spirit over the decades as we’ve grown from 
an upstart with a unique approach to personal finance into an 
international leader of financial services. Instead, we’ve made 
sure to amplify our positive impact. Especially in this year of 
unprecedented difficulty, we’ve been able to look back with pride 
at how we supported our communities. 

In this newsletter, Andrea Masterson, our director of corporate 
responsibility, discusses some of the efforts we’ve made to 
cultivate positive change in the communities we serve. You’ll 
also find statistics from this year’s Raymond James Cares Month 
and learn about how we in the Denver complex have been giving 
back to our local areas. Both big and small, these acts reflect our 
mission to invest in the communities in which we live and work. 

Our sense of responsibility goes beyond extending a helping 
hand. It’s also about providing our advisors and their clients with 
the uncompromising support they need for a life well lived. As 
always, we think these pages offer a valuable view into our firm’s 
culture as well as some of the topics that are on our collective 
mind today. Thank you for taking the time to read them. 

To learn more about all that Raymond James offers financial 
advisors and their clients, let’s set up a confidential conversation. 

I look forward to speaking with you soon.

We’re invested in communities
Our secret to success is a culture that puts people first.

ARI M. LITVIN, ChFC® 
Managing Director and Complex 
Manager 

T 720.925.3021 // C 310.701.5654 
ari.litvin@raymondjames.com



Financial advisors from the Cherry Creek branch present a $50,000 COVID-19 
relief donation to Denver Health Foundation on behalf of Raymond James.
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AN ONGOING COMMITMENT 

In March, our firm announced its commitment of $1.5 million to 
charities providing food, healthcare and other essential services 
to communities affected by COVID-19. Among them, Raymond 
James provided funds to Feeding America and a number of smaller 
organizations in communities that house our corporate offices.

Throughout April and May, as the number of individuals affected 
by COVID-19 continued rising, the firm donated additional funds – 
resulting in a combined total of $2.3 million – to healthcare services 
in communities where Raymond James has a regional presence. 

CHARITY STARTS AT HOME

Our firm’s $2.3 million donation included a $50,000 contribution 
to the Denver Health Foundation’s COVID-19 efforts, particularly 
to helping treat and monitor medically vulnerable patients safely 
in their homes.

In Cherry Creek, First Avenue Wealth Partners of Raymond James 
provided backpacks and school supplies during the team’s annual 
Raymond James Cares Month activity. 

And in downtown Boulder, associates and advisors donated to the 
Emergency Family Assistance Association, supported by Emerald 
Wealth Management of Raymond James.  

PUTTING OUR HEARTS TO GOOD USE

Associates and advisors throughout the Denver metro area 
participated in the 2020 Virtual Denver Heart Walk, an event that 
raised $630,000 to support the American Heart Association’s fight 
against COVID-19. 

On World Stroke Day, advisors and associates rode in 2020 Denver 
CycleNation, where cities across the nation came together to 
collectively raise $468,000 and log 38,000 miles in an effort to stop 
the cycle of stroke and heart disease.

THE TRUE MEANING OF THE HOLIDAYS 

Leading up to Thanksgiving, Raymond James sponsored the Denver 
Rescue Mission Turkey Drive, where financial advisors helped collect 
more than 15,000 turkeys. The annual event brings together the 
Denver community to provide thousands of Thanksgiving dinners 
for families who would otherwise go without a holiday meal. 

Financial advisors from the Denver branch help collect 15,000 turkeys during 
Denver Rescue Mission’s annual Turkey Drive in November. 

Moving forward by giving back – now and always
Since our inception, Raymond James has been committed to giving back to the 
communities in which we live and work. Now, as always, we remain dedicated 
to supporting and strengthening Colorado and beyond – all while prioritizing 
your health and safety. 
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A conversation with Andrea Masterson, director of corporate responsibility 
A meaningful commitment to the community

Andrea Masterson
Director, Corporate 
Responsibility

Q. Can you give us a brief introduction to corporate responsibility at 
Raymond James?
A. We see corporate responsibility as the intersection between how we operate 
and the values we live by. By focusing on people, governance, sustainability and 
community, our goal is to live the values that built our culture and set us on the path 
of a successful business.

Q. The firm’s Wealth Management Associate Program is a finalist 
for a Wealth Management Industry award in the Corporate Social 
Responsibility category. Can you tell us about the program?
A. The Wealth Management Associate Program (Wealth MAP) provides an opportunity 
for professionals interested in becoming financial advisors to gain more experience 
and knowledge before joining the firm’s formal new advisor training program. The 
goal of the program is to create a diverse population of associates. It enables us to be 
thoughtful about diversity and inclusion, which is material to who we are as a business. 

On the topic of diversity and inclusion, we also have a Women Financial Advisors 
Network that just celebrated its 25th anniversary and an extremely engaged Black 
Financial Advisors Network. And in June, we announced the official launch of the Pride 
Financial Advisors Network for LGBT+ financial advisors and their allies. 

Q. What other corporate responsibility initiatives is the firm 
focused on?
A. We’ve been giving back since the inception of the firm in 1962 and this is an integral 
part of our culture. In addition to the contributions we make on an ongoing basis to our 
Raymond James Cares partners, this spring we made a $1.5 million commitment in 
response to COVID-19 to help address food insecurity and healthcare in communities 
where we have a significant footprint. We also committed a $1.5 million investment in the 
Black community as part of a five-point pledge centered on a long-term plan that focuses 
on our internal opportunities and also how we can support the communities where we 
live and work. Our goal is to avoid just writing a check and moving on. We want to ensure 
a meaningful investment and a long-term impact. 
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Our commitment to sustainability includes both sustainable 
investing and environmental sustainability. The firm’s approach 
to sustainable investing is collaborative in nature across all 
business segments and heavily influenced by advisor feedback. 
When it comes to environmental sustainability, we also have 
really excellent associate engagement and volunteerism, including 
sustainability fairs and lunch and learns. Our efforts focus on 
reducing our carbon footprint in our offices and throughout our 
value chain while engaging associates at all levels. 

Q. What are some of the most fulfilling aspects 
of the work you do?
A. I’ve been doing this type of work for nearly 15 years, and I 
always say that I get to see the best in everyone I work with. I can’t 
express how impactful it was for me in April, while we were all still 
in quarantine, to see the response to our drive-up food collection to 
support the Tampa Bay community. We expected a small amount, 
and we collected 10,000 pounds of food from Raymond James 
associates. It exceeded all expectations from our charity partners. 

Q. Do you foresee corporate responsibility 
gaining importance as more employees want 
to work for ethically and socially responsible 
companies?
A. There has never been a moment in time that has better 
illustrated the importance of corporate responsibility than 
right now. How companies like Raymond James respond 
when the world shuts down … to immediately pivot to a 
virtual workforce with little to no disruption to the business 
is a combination of our governance practices and our focus 
on people. We ensured that our people are safe, with the 
resources to be successful and cared for. Our focus on people 
during our COVID-19 response has led to our ability to be 
productive and sustainable. We’re not saying we’re perfect, but 
we acknowledge corporate responsibility is a component to the 
longevity of our firm. 

Sustainable investing may result in investment returns that may be lower 
or higher than if decisions were based solely on investment considerations.

Our associates share our culture of service through community volunteering, from feeding the 
homeless to cleaning up beaches and green spaces. In May, volunteers served 135 communities 
across the United States, Canada and the United Kingdom.

Raymond James Cares Month 2019

More than 47,200 volunteer hours donated since 2012

30,957
Meals Served and Packed

10,408
Volunteer Hours Donated

3,371
Volunteers

34,694
People Helped

333
Charitable

Organizations
Supported

Raymond James Cares Month 2020
Our associates share our culture of service through community volunteering, from feeding the 
hungry to cleaning up beaches and green spaces. In August, volunteers served 395 volunteer 

activities across the United States, Canada and the United Kingdom.

WINTER 2021
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Raymond James has delivered 131 consecutive quarters of profitability. We credit much of this performance  
to the firm’s client-first perspective and adherence to its founding core values of professional integrity, 
advisor independence, and a conservative, long-term approach to investing.

Raymond James at a glance

As of 09/30/2020. Past performance is not an indication of future results. The information provided is for informational purposes only and is not a solicitation to buy or sell Raymond James 
Financial stock. A credit rating of a security is not a recommendation to buy, sell or hold securities and may be subject to review, revisions, suspension, reduction or withdrawal at any time by 
the assigning rating agency. Raymond James Bank is an affiliate of Raymond James & Associates, Inc., and Raymond James Financial Services, Inc. © 2020 Raymond James & Associates, Inc., 
member New York Stock Exchange/SIPC. © 2020 Raymond James Financial Services, Inc., member FINRA/SIPC. Investment products are: not deposits, not FDIC/NCUA insured, not insured 
by any government agency, not bank guaranteed, subject to risk and may lose value. 

STRENGTH AND STABILITY
Diluted quarterly earnings per share
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131 consecutive  
quarters of profitability

BY THE NUMBERS

   Approximately 8,200 financial 
advisors 

   Approximately $930 billion  
in total client assets

   More than 2x required total  
capital ratio

   BBB+, stable outlook  
credit rating (S&P)

DID YOU KNOW?

Continuing its tradition of giving back, 
Raymond James and its associates 
donated $42 million to charitable 
organizations in 2019, including $6.2 
million to the United Way and its 
partner agencies.

Raymond James was the first in the 
nation to publish its Client Bill of Rights, 
setting the standard for the industry.

* Charts are intended to show relative contribution of each of the firm’s four core business segments. 
Dollar amounts do not add to total net revenues due to “Other” segment and intersegment 
eliminations not being depicted. Other includes the firm’s private equity activities, as well as certain 
corporate overhead costs of Raymond James Financial including the interest cost on our public debt.

A DIVERSIFIED SET OF BUSINESSES*

Total $7.9 billion
Total net revenue shows fiscal year data ending Sept. 30, 2020

69%
PRIVATE CLIENT

GROUP 

ASSET MANAGEMENT

CAPITAL MARKETS 

RAYMOND JAMES BANK 



THE RAYMOND JAMES

Financial Advisor  
Bill of Rights
You own your client base,  

including the right to sell it.*

You develop and operate your practice  
with our assistance, not constraints.

You’re free to work with your clients,  
without regard to account size or asset levels,  

while respecting existing Raymond James  
advisor-client relationships.

You have access to world-class resources  
and personalized attention from a firm  

that puts the focus on you. 

You can count on our financial strength to  
support your business, even when the  

marketplace is challenging. 

You benefit from the stability of our  
firm, a public company traded  

on the New York Stock Exchange.

You are never influenced to do anything that’s  
not in your clients’ best interests –  

no sales quotas, account size restrictions or  
product pushes designed to influence decisions. 

You’re entitled to enthusiastic support  
from associates throughout  

the Raymond James organization. 

You will be fairly compensated, and can expect  
a consistent pay schedule with straightforward,  

transparent commission architecture  
and no holdbacks on dealer allowances.

*Certain qualifications apply.
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IT’S STILL ALL
ABOUT THE ADVISORS

58 years after our founding, Raymond James remains as committed to our Private Client Group as ever.  
After all, our advisors are still the most vibrant, the most vocal and, to put it plainly, the most valuable part of our firm.

Find out more about how invested 
we are in Colorado – and in advisors like you.

If you’d like to learn more about Raymond James and the multiple affiliation models we can offer  
advisors or if you’d simply like to get a better feel for the unique atmosphere we’ve created here in 

Colorado, we invite you to reach out. We look forward to hearing from you.

R A Y M O N D J A M E S . C O M / D E N V E R - C O M P L E X

qq

DENVER COMPLEX

BOULDER  
4999 Pearl East Circle, Suite 200  

Boulder, CO 80301

BOULDER DOWNTOWN 
1881 9th Street, Suite 250  

Boulder, CO 80302

CHERRY CREEK  
100 Saint Paul Street, Suite 600  

Denver, CO 80206

DENVER  
4643 S Ulster Street, Suite 1350 

Denver, CO 80237

FORT COLLINS  
2950 E Harmony Road, Suite 255  

Fort Collins, CO 80528

GREENWOOD VILLAGE  
8400 E Prentice Avenue, Suite 808  

Greenwood Village, CO 80111


